
	

Cali Group Begins Taking Face Based Payments In Its Restaurant Operating 
Subsidiary 

 
PASADENA, CA, Jan. 26, 2018 - Cali Group, a pioneer in developing innovative technologies for 

the restaurant and retail industries, announced today the launch of a face-based payment pilot 

program at CaliBurger, its restaurant operating subsidiary, in Pasadena, California, where the Quick 

Serve Restaurant chain showcases new technologies developed by its parent company. The 

program, which will be available to the public on Tuesday, January 30th, enables the customer to 

pay with a glance at the camera without ever needing to swipe a credit card.  

 

In late 2017, Cali Group launched face based loyalty login on its large format self ordering kiosks. 

Customers login to their loyalty accounts at the self ordering kiosks without needing to type in any 

identifying information.  Now, in addition to accessing their loyalty account by looking at the 

camera on the kiosk, customers can also complete the transaction by looking at the camera.     

 

"The positive customer reaction to face based loyalty login at the kiosks encouraged us to quickly 

deploy face based payments at the kiosks," said John Miller, CEO of Cali Group. "To our 

knowledge, this is the first time in America that customers in a retail environment can pay without 

needing a physical or digital wallet."    

 

Privacy and security are a top priority for Cali Group.  Cali Group's face based system requires a 

two-step authentication process. In addition to smiling at the camera, the customer will also need to 

enter a 3-digit CVV number from their credit card to process the transaction.  Longer run, after 

demonstrating that face based authentication of payments is significantly more secure than swiping 

credit cards, Cali Group plans to eliminate the entry of the CVV number and only require a smile to 

authenticate the transaction.    

 

"NEC is a leading innovator in delivering retail technologies and solutions from the point of sale to 

the back office and beyond," said Matt Worley, Vice President of NEC Retail Solutions. "Cali 

Group's face payment technology powered by NEC can be used to reinvent the customer experience 

and reduce transaction costs for merchants."   



	

Face based payment is a component of Cali Group's unified C-Vision™�platform, which ties 

together software products developed by Cali Group's affiliated companies to enable the entire 

restaurant to be controlled from one operating system run on a tablet.  If customers are pleased with 

the new ordering and payment experience, the face-based payment feature will be rolled out to 

CaliBurger's global locations. 

 
ABOUT CALI GROUP 

Cali Group is a holding company that comprises CaliBurger, a global restaurant chain, and its affiliated technology 

companies. Cali Group's C-Vision platform ties together the various software products developed by its affiliated 

companies to enable the entire restaurant to be controlled from one operating system run on a tablet.  Cali Group uses its 

CaliBurger restaurant chain to demonstrate proof of concept and lead the commercial adoption of the C-Vision 

platform.    

 

ABOUT NEC CORPORATION OF AMERICA  

NEC Corporation of America (NEC) is a leading technology integrator providing solutions that improve the way people 

work and communicate. NEC delivers integrated Solutions for Society that are aligned with our customers' priorities to 

create new value for people, businesses and society, with a special focus on safety, security and efficiency. We deliver 

one of the industry's strongest and most innovative portfolios of communications, analytics, security, biometrics and 

technology solutions that unleash customers' productivity potential. Through these solutions, NEC combines its best-in-

class solutions and technology, and leverages a robust partner ecosystem to solve today's most complex business 

problems. NEC Corporation of America is a wholly-owned subsidiary of NEC Corporation, a global technology leader 

with a presence in 160 countries and $25 billion in revenues. For more information, please visit www.necam.com. 

 


