
	  

CALIBURGER TO LAUNCH INTERACTIVE GAMING IN OCTOBER 
First Instance of Minecraft Group Gaming On Public Displays 

  
 
Singapore – October 1, 2014 – CaliBurger™ announced today that it will launch an interactive 

gaming platform in its Asia restaurants in October.  The first group game accessible to 

CaliBurger customers will be a customized version of Minecraft.   

Minecraft is one of the most popular mobile games in the world.  Users experience the game on 

their smart phones with a first person perspective of the environment. The CaliBurger technology 

team, in collaboration with key hardware and software partners, has developed a novel platform 

for Minecraft gamers to experience the mobile game on the CaliBurger Video Walls through a 

third person perspective showing all of the players interacting. Specifically, the “CaliBurger 

Minecraft Video Wall Edition” includes: 

• a Hunger Games scenario on a customized “Cali Island” (filled with CaliBurger 

branding), with a limited duration  for play and a defined winner;   

• a leader board showing top players; and   

• a new third party perspective of the world, with focused views of specific events.  

Interactive mobile games on the CaliBurger Video Walls will be an integral component of the 

global brand.  The games will be accessible to customers at certain times of the day.  The launch 

at CaliBurger Asia will be followed in other markets. 

“Our interactive gaming platform on the Video Walls is the equivalent of the McDonald's 

playground for the 21st Century,” said John Miller, Chairman of CaliBurger.  “Just as the 

physical playground drew kids to McDonalds for decades, we have created a virtual playground 

for groups of kids to experience group mobile gaming in a new way, creating a memorable 

CaliBurger experience that brings target customers back to our restaurants.” 

 

ABOUT CALIBURGER 

CaliBurger is a 21st century revival of the classic California burger joint.  Our founders are California-bred with 

global ambitions, bringing the best of California culture, technology, imagery and food to markets that have long 

craved the famous California style burger.  CaliBurger provides a premium quality burger experience at an 



	  

accessible QSR price point.  CaliBurger's products feature the highest quality beef, buns baked fresh, top-grade 

chicken, hand-selected vegetables, zero trans-fat oils, sauces made in house, and hand-mixed shakes.  Our made-to-

order meals are always prepared in open kitchens, and our restaurants incorporate advanced technologies to create a 

unique dining experience.  CaliBurger customers can enjoy a taste of California in an environment that looks, smells, 

and feels like California.  For more information, please visit www.caliburger.com.  
 


